






 



























STRATEGIC OUTCOMES 





PLACEMAKING 



SPATIAL STRATEGY 







Placemaking is a creative, collaborative process that 
includes design, development, renewal or regeneration of 
our urban or rural built environments. 
 
 
It is clear that places which have enduring appeal and 
functionality are more likely to be valued by people and 
therefore retained for generations to come.  
 











That’s the national context but 
how does this translate for 
Glasgow? 







POLICY CDP1 Placemaking Principle 

Efforts to improve the City’s the environment 

should not only address appearance and 

context, but also anticipate the full range of 

benefits and opportunities that new 

development can generate in how people 

interact with and benefit from their 

environment. 



POLICY CDP1 Placemaking Principles 

It is important to stress that the principles 

behind placemaking are not new and have 

informed local and national policy on new 

development for some time. However, the 

emphasis given to the principles is changing to 

put them at the forefront of the development 

process. 











Placemaking Supplementary Guidance 
 
Placemaking Design Process 
• Site and Area Analysis 
• Urban Design Strategy 
• Design Concept 
• Design Development 
• Post Consent 
 





Placemaking Process Toolkit 













THANK YOU  













Mapping and Supplementary Guidance 
 

https://www.glasgow.gov.uk/index.aspx?articleid=20786
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